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A woman's hair enhances her beauty
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BUSINESS MODEL

| ESRZETIL

HOPFDEBREL*—E THHL
HEARE(CEL DI

LHTRHEZFTER(ZFTERE)DEREIEEB T30 BEftbitiCiE
BW2DDETRXETFIVEERLTWET,

CwAlES>TA
(] BEY AT LEEEL-OHIVTF42 T =LK
EREOREXREVATLTHI[AREVXTLIEBCTC. [>T T
LR JEVHIEEFHETV. EBORALOEZDOHALERETRNII%E
ERFICFT-oTVET,

ThiEA

(1 ML AU—DHRTE & s &L - JE BR ¥ B
[EREFEEDHIC. TMEEZISEL(TRIEVIEZEADHE. EBRFICEKIESI
BEEICHY BV TETWVD. v T =) = A REEDR LR —Z R,
BEEDATAZAINRATIAL T 43 DM BEICDELP DRELEIESEHL
BRETAIERIZHETICET. EREDNKXNELZTERBLTVET,

U TRBIZELR. CO2DDEVRXXETNEBELTCEREDEFER LERED
IERAEICEBLTVET,




CORPORATE SLOGAN
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RESEARCH AND DEVELOPMENT
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CORPORATE SOCIAL RESPONSIBILITY
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Working with salons to beautify women’'s hair
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